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54% of marketers feel they have insufficient
digital expertise...




“Big Data is like teenage sex:
everyone talks about it, nobody
really knows how to do it
everyone thinks everyone else
is doing it so-everyone claims
they are doing it."”

Dan Ariely
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Google

what does your company’s search engine marketing strategy look like?

Google Search I’'m Feeling Lucky



Q:Show of hands who clickeah a
paid ad this week?
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THE RISE OF THE FEATURED SNIPPET OR POSITION Z

GO g|€ ultra running training plan

) Al E] Images < Shopping Videos  [=] News : More Settings  Tools

Follow these 10 steps for ultra-running success.

1. Set goals for motivation but forget about time. ...
2. Give yourself enough time to prepare. ...

3. Do your race research. ...

4. Build an aerobic base. ...

5. Include a variety of runs. ...

6. Don't forget the strength and conditioning. ...

7. Include cross training. ...

8. Build mental toughness.

More items... * 1 May 2019

10 steps to a successful ultra-marathon training plan | Veloforte
https://veloforte.cc » blogs » fuel-better » 10-steps-to-a-successful-ultra-mara...

performance.io




mens snowboarding helmet 4 Q

All Shopping Images Videos News More Settings Tools

About 18,200,000 results (0.49 seconds)

See mens snowboarding helmet Sponsored

5% of clicks
90% of marketing spend

Shadowtrooper Bern Watts Sinner Magic Ski Empire Mr Men - K2 Thrive

Helmet - Black Classic DOPE... Helmet - Black Snowboard/Ski... Ski/Snowboard... |

£249.99 £84.00 £24.00 £25.00 £38.47

www.Stormtroo... Ridestore UK Ultimate Outdo... Quiksilver UK Absolute-Snow....
% % % % % (6)

By Google By AdRelevance By Google By Google By Google

Mens Snowboard Helmets - surfdome.com
www.surfdome.com/ ™
% % % % ¥ Rating for surfdome.com: 4.6 - 1,378 reviews

|}
Shop the latest collection now at Surfdome with free delivery and free returns! Chat Live with Surfdome. O
Authorised Stockist. Next Day Delivery. Brands: Nike SB, Converse, Vans, Havaianas. O O S e a r‘ e I I g I I l e | I S e rS a r e
Bern Snowboard Helmets Mens Womans Ski Snow Helmet

e only want organic results

ski helmets snowboard Bern Smith Dirty Dog Giro Sandbox
https://www.absolute-snow.co.uk/C/Snowboard__Ski_Helmets(8).aspx v

Huge supplies of cheap ski hel and board helmets! Biggest choice of ski helmets in the UK
for all winter sports from all the top brands like snowboard ...

Mens Snowboard Helmets | Free UK Delivery* on All Orders from ...
https://www.surfdome.com » Helmets » Snowboard Helmets v
32 items - Buy Mens Snowboard Helmets with great prices, Free Delivery* & Free Returns at

The opportunity for Organic

Snowboard Helmets | Snow+Rock
https://www.snowandrock.com/c/snowboard/safety-equipment/helmets.html v

The latest Snowboard Helmets - Stay protected with our full range of comfortable and lightweight - -
snowboarding helmets designed to keep you performing at ... S e a r C I S X t at O p a I
]

Buy Men's Ski, Snowboard Helmets Online : Snowleader
https://www.snowleader.co.uk » Home » Snow » Ski Helmets & Protection v

% % % %% Rating: 4.8 - 5,266 reviews

Snowleader has a great selection of men's skiing helmets and snowboarding helmets for sale online.
With great price on Market, POC, Smith and more.



HEADLINE FIGURES

67k searches are performed on Google every second

9% of all global ecommerce ﬁaffic comes from search

£3% of all online experiences begin with a search engine

ANearly 80% of users ignore paid ads in search results

0% of all searches will be voice searches by 2020

A16% of all Google searches are local

BUT THERE. ARE OTHER SEARCH ENGI NES AND WHAT AB¢
Kooglebdbs 71.98%, with Baidu at 14.04%, Bing at
4.44%.

KGoogle is the source of 44% of all website referral fraffic

A ong term value from Social links to I1A, schema and JSON transfers



THE LANDSCAPE OF USER INTENT




You have to analyse search Your landscape analysis  The DLA informs the optimal All activities build the DA oﬁ

behaviour of audiences benchmarks how you ecosystem, and all future  your site but if creating in
across markets, defining perform and when to content is predicated by this  local language for ccTLDs
where to play, and where to consider market data informed architecture creation of data informed
avoid expansion content templates needs to

be by language

Ee il
Your online presence should be informed by data Data will inform on-going content, real time

and based on the search behaviours and user dashboards and transfer of knowledge will reduce
intent of key audiences fat in the system and drive increased conversions
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Building the foundations for online performance

Performanceio (P10) develop the optimal site structusased T:‘t‘iirt:]%ga'

on insights from a robust keyword research

The site architecture is informed by data and illustrates the
size and structure that needs ke implemented in order to
dominate for relevant searches

P10 map out the domain structure for all URLSs, and this
establisresthe foundations for the longterm content plaiy

identifying where to build out content based on opportunity

and competition

$

With the optimal structure in place, all future external
marcomms activities should hagedirect influence on the
domain authority ofthe optimised site
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