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Brand as an element of marketing and 

traditional communications activity

Brand as a central organising principle that drives 

experience, culture, performance and action

From this...
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AUDIENCES Strong Roots Fulfilling lives Strong Foundations Rewarding opportunities Investing long Term Open for Business

GOVERNMENT

Council of Economic  & Develoment Affiars

Ministry of Ecomony & Planning

Ministry of Culture & Information

Saudi Comission for Tourism & National Heritage 

PARTNERS

Travel agents

Hotel owners

Vibrant Society Thriving Economy

VISION OBJECTIVES


