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You are competing with the best experience a consumer has ever had.

G







All things money,
all in one place.

Millions of people use NerdWallet to

get more from their money

Find the best credit
cards

Master your credit
score

BEST CREDIT CARDS FOR
Best Offers for June

Best for: Easy-redeem travel
rewards and a bonus

CHASEOQ
SAPPHIRE
PREFERRED

L~

D. BARRETT V[ 5A

Chase Sapphire Preferred® Card
(132 Reviews)

APPLY NOW

‘ + ADD TO COMPARE

e Earn 50,000 bonus points
AftAv vimai enanA A NNOND AN

»

Compare Cards

B OsCevir it

Discover it* - Cashback Citi Simplicity* Card - No

Match™ Late Fees Ever

Recommended Credit Score

! -




Create your custom
dashboard

A ALERTS

v 4 = 1:120PM

& sienout

ACCOUNTS TRANSFERS | SEND BILL PAY

o

Core checking -1234

$5,982.94

Available balance

O

March Spending

$3,548.43

3 Categories over budget

BankAmeriDeals®

1 0% Cash back

ACCOUNTS

$

Travel rewards visa

442

Available points

=]

Your FICO® Score

708

As of 08/15/2017

Alerts
3

MY DASHBOARD

Manage your money
in one place

Mint
UPDATES OVERVIEW

Alerts |

You are paying $45 more than the average Mint user
(’()I auto insurance

Accounts

Cash

Credit cards

Investments

$2,254

Amount Due




O Got it, message sent

4.0 Jedkedokok (282)

ltalian restaurant

OVERVIEW

Google



Mobile first to Al first
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How much home can |

afford?
How do | write a check?
5 O M + How to build credit?
Personal finance questions How to make money?

asked from Google in 2017

Google Google data



Home Insurance \l,

¢

Switch current accounts \!, |
jv IR SAAS

/
(

Equity Release




Q Demanding

di'ma:ndin/




0%

users in the UK abandon
mobile transactions because
they’ve had a poor
experience




% BARCLAYS
12%

Others; 11% -

New current account providers gaining Search market share

@ 3% v
m4% ....... HALIFAX
...... o
(~ § monzo
..... 0%

o5 JE

HSBCX» 9% -

.. LLOYDS BANK ?"“‘

9%

10%

8 & Nationwide LA

v
—

NatWest [EE RSN

Source: Google Internal; Branded current account searches [Q4 2017]
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‘,

Z |

3%

of visits are
abandoned if a
mobile site takes
longer than 3 secs
to load

Google



® Curious
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Q Demanding
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13 March 2018

Hi! I'm your Google Assistant.

| can help you find what you need
and get things done. If you need
help, just ask, 'What can you do?"

So, how can | help?

What's the weather today? Play music Good n

&

e

¥

{ — %sistance

isthe hew

Battleground
I digital growt

§



—

& dogatthe beach

Monday, Apr 20,2015 v

N

Q

Google Photos

Photo search

Google



-

b T
R B

b g

’ ‘.
3"’?’
aittd HE

- m oy
5 R

W
s

ASSIST

X

assist e /o 'sist/

help (someone), by doing a share of the work.

Q, Show Up N
Q Wise Up K
Q. Speed Up N

Google



assist e /a'sist/

help (someone), by doing a share of the work.

Q. Show Up N
Q, Wise Up K
Q. Speed Up N

Google



8 | PURPLE  BRICKS |

e
Ry o

“Our industry is still in its infancy, and it's important for us ) .
as a company to grasp every opportunity that might 1.7x iImprovement 28% Increase
provide us with a competitive advantage. Targeted CPA
and Data-driven Attribution have given us lower CPAs, and
allowed us to compete and thrive in a competitive and
volatile space.”

In conversion rate on In conversion rates on
mobile search Generic search
campaigns campaigns

Neil Jones, Digital Acquisitions Manager, Purplebricks

Google Think with Google Article



https://www.thinkwithgoogle.com/intl/en-gb/case-studies/purplebricks-improves-performance-through-data-driven.html

The Commercial Opportunities around Reach are Changing

Traditional broadcast models are now competing with new channels.

YouTube \ 7

Against All ot onlnevides N,
Individuals o .
YouTube accounts clayback TV s s
for 10% of all Broadcast VOD
Commercial video .

view time. ~



Complement your wider AV activity to increase overall

effectiveness

54%

32%

...TV only ...Both

Source: Binet & Field IPA Datamine research. Base 2014-16 studies

25%

...0Online
video only

“TV and online video work in
synergy”

“Combining TV and online
video delivers a greater
increase in the number of
large business effects than
either platform on its own”
(Binet & Field)



Google

"

help (someone), by doing a share of the work.

assist e /a'sist/
Q, Show Up
Q. Wise Up
Q, Speed Up



¥ 41800

=  Primary o}

10,000% RO 4X

with minimal system cost faster at responding to
| of ~ £100 a month urgent emails

Google



ASSIST

assist e /a'sist/

help (someone), by doing a share of the work.

Q. ShowUp
Q. Wise Up
Q. Speed Up

Google



Faster means fewer bounces

Sessions @ Bounce rate
180,000
140,000 "
o
.————.———’.”/4.
o—
100,000 o—

Sessions

60,000

20,000 1 3%

bounce
0 rate

58%

bounce

48 5.1 54 57 60 63 66 69 72

Load time (in seconds)

7.5

7.8

8.1

8.4

8.7

9.0

9.3

9.6

9.9

45

32

19

Bounce rate (%)



Faster means more conversions

180,000

140,000

100,000

Sessions

60,000

20,000

1.9%

conversion rate

/’\. 1.5%

N / conversion rate
[ )
N

Mobile pages that
load 1s faster see up

Sessions @ Conversion rate (%)

to 27% increase in

.\ CvR
®
d \
®
\.
\.
—.
\.
®*—0—0—e
~N L ®
._._.\._./ \.s._.’./
/
°
1.2 15 1.8 21 24 2.7 3.0 3.3 36 39 42 4.5 4.8 51 54 57 6.0 6.3 6.6 6.9 7.2 7.5 7.8 8.1 84 8.7 9.0 9.3 9.6

SOASTA Case study (September 1st, 2015)


http://www.soasta.com/blog/mobile-web-performance-monitoring-conversion-rate/

35%

Improve site load time Decrease in bounce rate
(seconds)

O 11.7s to 3.5s

Savings accounts

Travel money

= % Google

Car insurance Investments



Page speed is now a
ranking factor for paid

and organic mobile
searches

Proprietary + Confidential




Meet the needs of Future Consumers through
the Principles of Assistance

| ASSIST g
@® Curious
- /'kjuerias/ assist e /a'sist/
help (someone), by doing a share of the work.
® Demandin
di'ma:ndin/ g O\ Show Up N
: Wise U
® |mpatient Q. Wise Up N

' T
/' perf(a)nt/ Q. Speed Up N\

Google



