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A perfect storm

• Since 2012, auto enrolment means around 10 

million people new to pension savings

• Increased awareness of pensions and pensions 

freedom since 2014 and George Osborne’s 

Lamborghini speech and proposed pensions 

dashboard

• Continuous media interest: BHS, Tata Steel, Toys R 

Us, BT, Carillion, GKN…not to mention scams

• Technology and the digital age

Where are we now?



Level one: Basic

• £15,000 a year

• Cost: £200,000

Level two: Modest

• £25,000 a year

• Cheap car, reasonable clothes and occasional meals out, cheap holidays

• Cost: £498,000

Level three: Comfortable

• £25,000+ a year

• Upmarket car, good clothes, regular meals out, one long holiday a year

• Cost: £700,000+

Level four: Luxury

• £40,000 a year

• Luxury car, regularly replaced, designer clothes, long haul holidays and cruises!

• Cost: £946,000

(All including state pension at £8,000+ a year)

PLSA’s proposed national retirement income targets  



It little profits that, an idle king… 

I mete and dole 

Unequal laws unto a savage race, 

That hoard, and sleep, and feed, and know not me. 

Alfred, Lord Tennyson

So is it a Ulysses job…



Out of over 2.5 m members:

• 33,000 visitors a month to scheme microsites

• 510,000 registered for online services (ie 20%!)

• 68,000 active users of which 5,000 users a month 

spend 6.5 minutes on our retirement planner

…and all figures are trending up…

Our stats…



• Record inheritances peaking in 2035

• Thanks to people born 1954-1964

• Almost double the number of inheritances 

than for people born in 1930s…

• But most common age on receipt will be 61…

Source: Resolution Foundation

And some good news for millennials…



A short film

http://www.lgim.com/pensionsbox

