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Knowledge. Shared

o

Timely and relevant An ongoing dialogue Openness and
expert insight with our clients transparency
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Right To Win, Over Advisers

Content + Digital

Too much noise — Be the signal

Too much, of little value — A lot, of
great value

Few visits — More, meaningful visits
Late to the party — Party starter

Not interested — Interest led, CRM
strategy

Content creator — Content marketer
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1. Rethinking our content strategy

 New branded ‘properties’.

» First-to-market advantage
through faster delivery of
topical content globally, under
three hours.

HGi MAGAZINE

Janus Henderson Global Dividend Index

The first of its kind, quarterty, long-term study int s, nlyeee

global dividend
dividends paid by the 1,200 largest firms by ok capitalisation. It is a measure of
on the

pwmmlghml!mmmmu in paying their investors an income on their
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SHARED

GLOBAL DIVIDENDS SOARED POSITIVE TREND
+7.7% IN 2017 TO A RECORD CONTINUED IN Q4
$1.252tn +6.4%
RECORDS BROKEN
UNDERLYING JHGDI ROSE TO
cRONTH 171.2 11/41
+6.8% o v il 200 countries
{ Janus Henderson Global Dividend Index, Edition 17
1
GLOBAL SNAPSHOT - i 2018 Janus Henderson

Global economy losing momentum
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2. Thinking distribution first

@ [ Signin | Createaprofie @

Investment insights Adviser support Uterature Invest

Janus Henderson

Push to global sites simultaneously  |f=E

For businesses in the
discretionary and advisory
seciors. The latest information
and insights relating to our funds

Smart reactive customer journeys .
An international Newsroom — -
ensuring continuous coverage and

consistent messaging -
Contextual advertising jia

Innovative partnerships N oo e
Highly targeted emails o ol ’

As a portfolio manager on the Multi-Asset desk at Janus Henderson, | can find myself occasionally in an

WA

In part one of this two-part mini-series, Nick Watson, portfolio manager with Janus Henderson's UK-based Multi-

‘awkward position when it comes to the active As a team, we pon for actively =
managed portfoios 50, of course, | see the benefits of this approach, Eqully, ke all investors, we want (o Multi-Asset Core
carefully balance the trade-off between fees and potential performance when deciding between active fundsand [ncome

passive instruments within our portfolios.

Experiment with our asset
Central to our approach is the belief that active allocation tool and discover
managers do add value - just not in every market ‘which mix is closest to our Core
environment. Just as an asset allocator aims to add range of funds.

value by navigating between asset ciasses, regions,
and investment styles throughout the course of a
market cycle, blending active managers with passive
instruments to different ratios at different times also
has the abiliy to enhance client returns.
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3. Creating a customer-first contact strategy

Janus Henderson

@ Fondsen Beleggingsinzichten Documenten

° Intelligent’ dlgltal content jOU rneys Janus Henderson Knowledge
defined for diverse client profiles Exchange Amsterdam
« Journey navigation from content was Janus Henderson
focused to fund pages ‘s‘
L -

» Leads were nurtured and passed to
sales

GLOBAL DIVIDEND INDEX

Edition 17 Q

2017, giobal dividends jumped 7.7% on a headine bass 1o $1.252 trilion, the fastest
growth since 2014,

JANUS HENDERSON ' I
i

ich Ben Lofthouse, our Head of Glabal Eqully Income expisin what ied 1 this record groath.
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Winning!

* 9,130 leads globally.

« Highest ever adviser position (5") as ‘preferred fund house’,

» Website visitors 863% above target

« 2,540 pieces of coverage were achieved globally worth an independently estimated AVE
of over £30m.

 Recognized as leader in global dividends. Such was the thought-leadership impact of
Henderson’s Income Index content that the French Finance Minister contacted
Henderson for an edition. The Index now regularly features on the front pages of the
FT, Handelsblatt, and Les Echos.
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