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The financial crisis changed investor appetite
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2002-2007 Equity Net Flows

€435bn
Share of total net flows 

38%

2012-2017 Equity Net Flows

€351bn
Share of total net flows 

18%

Source: MackayWilliams analysis Broadridge FundFile data, all Europe excluding money market funds and funds of 

funds. Nov 17. UK – 32% to 0% for equivalent periods



Outcome funds became the ‘must have’
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Source: MackayWilliams analysis of Broadridge FundFile data, excluding money market funds and funds of funds.

’Outcomes’ consists of mixed asset, alternative, and bonds global currencies sectors. Aug 17
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A key component for many…but not all
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Source: MackayWilliams research, Product Innovation Perspectives September 2017



Single strategy still has room for winners
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Source: MackayWilliams analysis of Broadridge FundFile data, excluding money market funds and funds of funds.

’Outcomes’ consists of mixed asset, alternative, and bonds global currencies sectors. Aug 17
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Innovation demand is not just for outcomes
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Top 3 Innovation needs:

1. Alternatives

2. Niche funds

3. Transparency

“They should be more transparent and 

use simpler language (as opposed to 

esoteric jargon) to explain their products 

and strategies, particularly in the case of 

marketing and communication that's 

aimed at end-clients.”

UK Fund Supermarket

Source: MackayWilliams research, Product Innovation Perspectives September 2017. See webcast for more details: 

http://fund-radar.com/webcasts/ Product Innovation – 10 years on

http://fund-radar.com/webcasts/


Articulate value for money and the story
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What’s the story?

Value for Money



SINGLE STRATEGY:
NOT ON THE SCRAP HEAP 
BUT IN CHALLENGING TERRAIN




