
Is Marketing having a mid-life crisis?



The small print



My father



Closed for good                    or bad?



No interest in £1,000



“Because that's where the money is”

Source: ONS 2010

Millennials



1993



Segments



Closed

Open

PlanfulSpontaneous



Average is not OK



Individualise



My partner



Unusual account balance







Contact strategy





Keeping up with the Millennials





Inspire



The next gen



Go…



Pinnacle of propositions

?



No man’s land

No Frills

Premium



No frills



Something or same thing



1993



Innovate



It’s just not very evenly distributed

The future is already here



AI headlines



There is no one else in the world.
There is no one else in sight.
They were the only ones who mattered.
They were the only ones left.
He had to be with me. She had to be with him.
I had to do this. I wanted to kill him.
I started to cry.
I turned to him. 

AI copy



AI visuals



AI agency



Personal



TMI



Implement



Japanese proverb



First curve



Second curve



Second curves needed



Marketers?



Who killed curiosity



or more importantly creativity?



Mar-tech-data-ers




