
Will the winners continue to win?
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We are a digital strategy agency.



The world of investing is changing



PSD2PSD2

And of course this is happening…

PSD2



– Gartner 

Customer behaviours are certainly changing…



Transactional requires a great customer experience…
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What’s on the digital growth curve?



9

43%

1) It’s time to plan for a digital future…
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37%

2) Organise your finances and ambitions…
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2020

3) And prepare for a new type of customer…
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Mobile internet usage overtook desktop for the first time, October 2016

Even device behaviours are changing



Explore Evaluate Engage Experience

Buyers use a 

solution, such as 

pilots or POCs, and 

develop a view 

about its value 

based on usage

The B2B product cycle has even changed



– Sharukh Naqui, VP of data and analytics, Barclays
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– Julian Bremner, Head of Digital Sales and Products, TSB



Frustrations

Expectations

Key themes for professional and HNW audiences



Better service, less effort

Outcomes

The future role of digital for wealth management



The good news is it’s a great time to be a FS marketer



digital natives

What digital natives will want from you



And here’s how you can continue to win…
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Above all, it’s crucial to be able to embrace change…

– Gartner FS innovation survey 2016
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Questions?



Thank you

Mark Hopkins
Executive Director
mark.hopkins@ormlondon.com

ormlondon.com
@ormlondon
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