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Many New Channels for HNW Relationships

New Channels

Content as Advertising

Website content hub

Old Channels

Apps & Newsstand

IPads for Advisors
Social Media channels

Email Marketing
Mobile Marketing
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Content Engagement Funnel

INTERACT:
Small events
Meetings

New Accounts
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Crawl, Walk, Run — Content Generation

3 UBS

Scope all internal departments that
may be generating content

Arrange for how you can use it and
modify it

See if they can load the content
directly into your content tools

Pull together your editorial board
and editorial schedule



Different Content for Different Channels

Newsstand App Twitter
Email Newsletters Lirleals Posis

Public Relations

Mobile Apps

Sponsorships

« Large primary research projects versus day-to-day snackable content
« Country specific content versus global

« Map weak areas where locally you need to generate more
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Map your Content Channels

Investing Personal Philanthropy
Passions Art,
Cars etc

A
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http://www.public-domain-image.com/miscellaneous/money/slides/several-pound-bills-new-british-20-pounds-money.html
http://www.public-domain-image.com/miscellaneous/money/slides/several-pound-bills-new-british-20-pounds-money.html

Content Channel Mapping

_ Investment Content Art Content Philanthropy Content

Good Global hub To Global site With campaign
Good Not appropriate More
Good Marketing only With campaign

Subscription Emails More + +

Newsletters Good + More

- + -
Public Relations Good + Good
+ for local markets

Via Partners & + + Good

Sponsorships

s UBS +is more to do



Content plan

Plan for origination and types of content in the library

Need to define:
- 3-4 pieces each for pilot kick off
- Daily pieces
- Submit direct in tool or via Marketing

Marketing &
Compliance  —]

Content Library

- CIO House
View 2016

- Trial the 'CIO
card'

- Potential trial of
'Impact to-go'
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- 5Xx pieces for
launch

- 3x per week
jobs

- 2X per month

other:

* Diversity across
hiring (stats, profiles
etc.)

* Path to join

My contact

- Art Collection

Stefanie Marketing
- Brand hub - Planet Art - F1 microsite - Entrepreneurs
- Guggenheim - Campaigns
_ Art Basel - Philanthropy

- Corporate news
- CSR

- Foresight /
thought leadership




What Is HearSay Social?

A social listening tool allowing CAs to use social media for business in a compliant/monitored way — we will use only
LinkedIn

What Hearsay Social Enables
' COMPLANCE
- n g
il i A
: i« Profile ma nagement E
. Archiving ' '
L« Workflow with : :
| prefpost approval : i
— " .'.-_,.-"'—... . P e il
T MARRIAGE ADVISORS
e \
'- N2 0nnn
W x\ ~ I
/Y " o din A i o ol
~ hear@&Wsocial. . n°nAnA
\ = BUYING SIGMNALS d ‘ B Bl
-, AN _,,-’ s ¢ B Bs,
4 ;T . } orenscns 0 SR et o ol
o~ 1
y, W+ | ; < Social signals
- ~ : " Follow
J ! ' «  Content publishing
: MARKETING i E
| Sadd
«  Content Library
v Campaigns
. ¥ Analytics

Sell SockEly | © 2013 Hearsay SockEMD | Proprictary & Confidentizl

heargg)social

& UBS
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Content Menu

Pending
Denied
Scheduled
Published
Calendar

Search

CONTENT
SELECTED
FOR )
PUBLISHING

garch content...

ype
| Message
| Picture

[ Link
[ Milestone

» Tags

(] Advertising (1)

(] Business (18)

1 CEO (12)

01 Gool (14)

(1 Engineering (13)

(] Events (35)

1 Food (1)

1 Funny (8]

1 HS Blog (65

(1 HS Clara Shih (48)
(1 HS Customers (22)
(1 HS Employeas (43)

We could see a steady drop to
5.0% unemployment next year.
Here's why.

[!E-i Unemployment Is
- About 1o Fall a Lot
Faster th...

5/30/14

A note from Facebook CEO
Mark Zuckerberg and his wife
Priscilla Chan on their latest
donation.

Mark Zuckerberg
and his wife to
donate 5120 m...

0 Posts
i Emgagemenis

5/20/14
Key Internet trends, stats on
mobile, and more!

Leave us fesdnack Help LUser Settings Logout
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uggested Posts

Former Microsoft
CEO Steve Ballmer
wins Clipp...

S/20/14
Trends and challenges in the
life insurance industry.

Death Plans
Delayed by

Millennials,
Pressurin...
13 Poais [m ﬂ E n
4 Emgagemenis
BI20/14
Polar bears!

h_-rﬂ 17 Scenes From the
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SpaceX unveiled its new
Dragon 2 spacecraft for
trans porting astronauts.

! SpaceX | Webcast

4 Poats
2 Engagements

BI20/14
These are sorme of the mone

enlightened leaders on gender
balance.

“—=—  How One Law Firm
"=  Maintains Gender

Balance - H...
0 Poats 0EHE E
0 Emgagements
528/ 14

"You may not control all the
events that happen to you, but
winll can dlecidie nat o e

INTERACTION
PER SUGGESTED
POST

™~

Pay to Amplify
Successful Content
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Get the right content mix

Build relationships first, do business second

Content should be thought-provoking, have a balanced view, be majority non-UBS and on the area of expertise you want to be

70/20/10
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Corporate Content:
Company
promotions, products
and advertisement.

Industry Content:
Articles and best
practices for your
clients based on

market updates.

Non-Industry Content:
maximize relationships
and connecting on
Issues that interest your
audience.
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Disclaimer

This information is issued by UBS Wealth Management, a business division of UBS AG ("UBS") which is authorised and regulated by the Financial Market Supervisory
Authority in Switzerland. In the United Kingdom, UBS AG is authorised by the Prudential Regulation Authority and is subject to regulation by the Financial Conduct
Authority and limited regulation by the Prudential Regulation Authority. Details about the extent of our regulation by the Prudential Regulation Authority are available
from us on request.

This publication is for your information only and is not intended as an offer, or a solicitation of an offer, to buy or sell any investment or other specific product. Although
all information and opinions expressed in this document were obtained from sources believed to be reliable and in good faith, no representation or warranty, express or
implied, is made as to its accuracy or completeness. All information and opinions as well as any prices indicated are subject to change without notice and the asset
classes, the asset allocation and the investment instruments are only indicative.

In accordance with the Financial Conduct Authority requirements, we should point out that with regard to any investments mentioned, values may fall as well as rise and
that exchange rates may have a similar effect.

It should be noted that past performance is not an indication of future returns.

At any time UBS AG ("UBS") and other companies in the UBS group (or employees thereof) may have a long or short position, or deal as principal or agent, in relevant
securities or provide advisory or other services to the issuer of relevant securities or to a company connected with an issuer. Some investments may not be readily
realisable since the market in the securities is illiquid and therefore valuing the investment and identifying the risk to which you are exposed may be difficult to quantify.
Futures and options trading as well as alternative investments are considered risky. Some investments may be subject to sudden and large falls in value and on
realisation you may receive back less than you invested or may be required to pay more. Changes in FX rates may have an adverse effect on the price, value or income
of an investment. Furthermore, performance information may be based on simulations and/or be for illustration only. We would recommend that you take financial and/or
legal advice as to the implications of investing in any of the products mentioned herein, including tax matters. UBS does not provide tax advice. This document may not
be reproduced or copies circulated without prior authority of UBS. This document is not intended for distribution into the US and / or to US persons or in jurisdictions
where its distribution by us would be restricted.

Where services are provided from outside the UK, they will not be covered by the UK Regulatory Regime or Investor Compensation Scheme.

Alternative investment funds are unregulated collective investment schemes under the UK regulations. As such, they have their own specific risks. They may only be
proposed to private clients for which they are suitable.

Copyright 2014.

UBS AG

3 Finsbury Avenue
London

EC2M 2AN

Tel: +44-20-7567-5757

Fax: +44-20-7567-5656
Www.ubs.com
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