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Whose retirement is this anyway? 
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Setting the Context 
Generational Attitudes 

The reality of retirement 

Life stages 

Emotional responses 
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What’s on their mind(s)? 



Generational Attitudes 
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Seniors 

Pay your dues 

Dedication,  
hard work 

Respect 

Waste not,  
want not 

Baby  
Boomers 

Idealism, 
empowered 

Image conscious 

Excellence, 
effectiveness 

Nostalgia 



The reality of retirement 
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We have argued more since he’s 

been retired than in all our 40 years 

of being married. 

. 

Key Finding: There is a real universality to the impact of  
retirement. It spans socials grades and goes way beyond  
money and finances. 



Life stages 
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Pre-

retirement 
Transition 

First  

Flush 
Slowdown 

Twilight 

Zone 

Not retired Fully retired 

…and sometimes we’re 

talking to their children 

too. 



Emotional response 
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From six months 

before retirement 

Retirement 

(taking benefits) 

c. 12 months 

after retiring 

Shock Anger Dismay Acceptance New Reality 

“How much?” 
 

“I can’t live  

like that.” 

“How could  

they stitch me  

up like that?” 
 

“I should never 

have trusted that 

advice.” 

 

“It’s not my 

fault.” 

“I should  

have paid  

more attention  

to my money.” 
 

“If only I’d  

saved more.”’ 
 

“How could I 

have been so 

stupid?” 

“I’ll make  

the best of it  

I  suppose.” 
 

“It’s not so bad, 

at least I don’t 

have to work full 

time anymore.” 
 

“I can do 

 things that  

don’t necessarily  

cost money.” 

“I’ve learnt to  

live within  

my means.” 
 

“I can still earn 

some money.” 
 

‘Maybe I won’t 

be going on 

world cruises, 

but as long as I 

have my health, 

family etc...” 



Positive engagement 
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Keep it real 

Thematic links and visual metaphors 

Style and treatment 
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Making a connection : How Just Retirement have approached it 



Keep it real: Ambiguity is our friend 
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Cambridge or Venice? 



Keep it real: Ambiguity is our friend 
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Salcombe or Sardinia? 



Retirement should be enjoyed.  

Keep it real: Expressions 
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Keep it real: Expressions 
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But retirement can be uncertain. 



Thematic links and visual metaphors 
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So it’s better to plan for. (Even on a beach.) 



Thematic links and visual metaphors 
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Authenticity: Care imagery 
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Beware of models in this age group 
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Recognise anyone? 



Style and treatment 
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Style and treatment 
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Style and treatment 
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Style and treatment – Our own evolution 
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Style and treatment 
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Thank you 
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