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Delving deeper
Antonia Blake and David Dunn introduce the Forum’s two new
special interest groups.

The life and pensions
special interest group
is being established
this year to meet the
specific needs of
members in this field.
This is an intensely
competitive market,

particularly in the retirement space, as
established players tackle new entrants to
carve out a piece of this growing market and
the traditional boundaries between life
companies, banks and asset management
groups become increasingly blurred. 

The trends are unstoppable. The baby
boomers are moving towards retirement only
to find that the value of their state benefits
have been gradually eroded and that the
companies they work for have been forced to
review their commitment to pension scheme
provision.  This means, increasingly, people
will need to take on personal responsibility for
ensuring a comfortable retirement. A
retirement that may last almost as long as their
working life.  For example, a 65 year old man
in good health has a 50% chance of reaching
87 and a 25% chance of reaching 92! 

But encouraging people to save more for
retirement is only half the battle.  The reduction
in predictable income streams, from the state
or company pension schemes, means that,
more and more, we will come to rely on
sources of income that are no longer
guaranteed to last a lifetime.  Therefore there
is a real risk that many of us could outlive our
savings, unless we plan carefully to navigate
the risks we face turning non-pension savings
into a sustainable income for life. 

It is this requirement to look holistically at all
assets at retirement that makes this much
more than simply about pension savings.
Much of our wealth is tied up in property and
if we want to leverage the equity in our home,
without moving, equity release schemes are
an important product and the subject of
increasing innovation in their development and
suitability for this market.  Similarly, life
company bonds can be used to provide
income tax efficiently.  The focus may be on
retirement savings, but the tools are no longer
simply pensions and annuities. 

The group is planning a schedule of events
that I am sure will interest all of you who are
involved with these issues.  In addition it will

collaborate with many of the other groups
that have a similar interest, notably, the
distribution and asset management groups.

So who should be involved with the group?
Well, if you are involved with the retirement
opportunity then almost certainly you should
be interested in the activities of the group.  But
though that will undoubtedly be a major focus
of the group, it is not exclusively about
retirement.  It will be relevant for all life and
pensions marketers.  Ultimately, where the
focus lies will be down to the members of the
group. Initially, to get things moving, a small
group of senior life and pensions practitioners
has been established to identify a relevant and
exciting series of events for 2007. 

For more information, visit The Forum
website at www.thefsforum.co.uk/l&p or
feel free to give me a call directly on 07899
060545. 

David Dunn, Director, Insurance Products,
Fidelity Retirement Institute

It is appropriate that
The Financial Services
Forum is launching
Private Banking &
Wealth Management
as its latest Special
Interest Group, as a
recent report by PWC

confirms the growth of the sector and
indicates that wealth managers are probably
as optimistic as they’ve been about the future. 

The report also points out that
“differentiation will be crucial and still remains
the holy grail for wealth managers”. Yet it offers
the opinion that wealth management
organisations have made little progress in

differentiating themselves through the use of
branding, despite it’s importance in gaining
new clients.

Those of us in the industry realise that
while professional referral and client
recommendation will continue to be central
to our business development, new clients
(and existing ones for that matter) will be
attracted to those wealth managers who can
offer a differentiated brand and service
proposition in the market. And as private
clients reduce the number of wealth
managers with whom they deal, brand will
often act as the first point of reference.

This is where membership of The Financial
Services Forum becomes so important to

Private Banks and Wealth Managers, in that it
offers a forum within which members can hear
from cross industry experts, discuss and
debate among themselves, learn from
successful case studies, and share their own
views on marketing effectiveness.

I would encourage wealth managers and
marketers from private banks to join this
Special Interest Group as I remain positive that
it will provide a valuable source of ideas in
helping us to better promote and brand both
ourselves and our industry.

Antonia Blake, Head of Marketing & Business
Development, Butterfield Private Bank

Private Banking & Wealth Management

Life & Pensions



SPECIAL INTEREST GROUPS 

www.thefsforum.co.uk Argent Volume 5 Issue 3 45

Asset Management
Chairman:
Magnus Spence

Steering Committee:
Piers Currie, Aberdeen Asset Management
Richard Royds, Head of UK Retail, Merrill Lynch
Investment Managers
Robert Higginbotham, Head of Product, Schroders

Corporate Communications
Chairman:
Tony Langham, Chief Executive, Lansons
Communications

Steering Committee:
Peter Yandle, Executive Director Corporate
Communications, Fidelity International
Alan Leaman, Head of Media and Political Affairs, ABI 
Rob McIvor, CitiCommittee
Cameron Walker, Director of Corporate Communications,
Scottish Widows 
Shane O’Riordain, Director of Communications,  HBoS

Direct Marketing
Chairman:
Robert Watters, General Manager, ReMark International

Steering Committee:
Sarah Murphy, Marketing Director, Diversified Business,
Capital One
Neil Scaife, Marketing Director, Post Office Financial
Services

Distribution
Chairman:
Martin Smith, Head of Wealth Management, National
Australia Group

Steering Committee:
Keith Carby, Executive Chairman, Foster Denevo
Stan Metheny, Vice President, New York Life
Andrew Norton, Head of Alternative Channels, Halifax
Regulated Sales

E-Commerce
Chairman:
Kamaljit Healy, Head of E-Business, 
Schroders Plc

Steering Committee:
Victoria Georgalakis-Hardy, Head of Strategic Marketing,
AXA PPP Healthcare
James Graham, Head of E-Business, Henderson Global
Investors
Richard Searle, Head of E-Channels, Nationwide
Cathy Stuttle, Head of E-Commerce, M&G Investments

General Insurance
Chairman:
Paul Walsh, Commercial Director, Barclays Insurance

Steering Committee:
Mario Aristides, Business Development Director, AXA
Insurance
Neil Galjaard, Partnership & Product Development
Director, Lloyds TSB Insurance
Kevin Kerridge, Head of Direct & Partnerships Division,
Hiscox UK Retail
Jaz Saggu, Operations Director, GE Money Bank

Human Resources
Chairman:
Susan Hetrick, Committee HR, RBS

Steering Committee:
Mark Moorton, HR Director, AXA PPP Healthcare

Investment & Commercial Banking
Steering Committee:
Simon Philips, Managing Director, Marketing, UBS
Libby Hills, Director, Head of Europe and Asia Pacific,
Credit Suisse
Katherine Lamb, Europe Head of Marketing, The Bank of
New York

Life & Pensions
Chairman:
David Dunn, Director, Insurance Products, Fidelity
International

Steering Committee:
Gail Gibson, Head of Group Brand Development,
Standard Life
Ken Hogg, Sales and Marketing Director, AEGON India

Mortgages
Chairman:
Bharat Sagar, Managing Director, Mortage Division,
Incisive Media

Steering Committee:
Michael Bolton, Chief Executive, edeus
Kevin Duffy, Managing Director, Hamptons International
Mortgages Limited
Alison Hutchinson, Managing Director, Kensington
Mortgages
Phil Jenks, Head of Mortgage Strategy & Development,
HBoS
John Malone, Managing Director, Premier Mortgage Services

Private Banking & Wealth Management
Chairman:
Antonia Blake, Head of Marketing & Business
Development, Butterfield Private Bank

Steering Committee:
June Diment, Head of Marketing, Market Services, The
London Stock Exchange
John Elder, Director of Investment Management, Mellon
Antonia Kerr, Marketing for Private Banking, Investec

Regulatory Strategy
Chairman:
Malcolm Small

Steering Committee:
Iain Anderson, Director and Chief Corporate Counsel,
Cicero
Greg Carter, Risk Management and Compliance Director,
Origen


